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ABSTRACT 
  The present investigation has been embraced to survey the Marketing of Information Products and 
Services by Institute of Microbial Technology under the Council of Scientific and Industrial Research in every 
one of the orders of IMTECH, Chandigarh. A very much organized survey was circulated among the 
examination researchers and Scientists of eight divisions viz, Exploration of Microbial Biodiversity, Protein 
Science and Engineering, Genetics and Molecular Biology, Cell Biology and Immunology, Biochemical 
Engineering: Fermentation based Process Development, Bioinformatics, Biosensors and Nanotechnology, Bio-
Organic Chemistry following under the Institute of Microbial Technology, Chandigarh. The reactions were 
assembled from 94 clients (29 Scientists and 65 Research Scholars). The discoveries of the study uncover 
valuable realities about the Marketing of Information Products and Services sexual orientation astute utilize 
the IMTECH library, in which male respondents were 60.63% than female respondents which were 39.36%. 
Just 26.59% respondents were utilizing the disconnected library week after week, 59.57% incidentally. Truth 
be told just 13.82% respondents were utilizing the online library day by day. In Institute of Microbial 
Technology respondents i.e. Researchers and Research Scholars were 96.80% who were utilizing the library 
with the end goal of training work, 88.29% in regards to refreshing information, and composing/exhibiting 
paper work were the third reason for which clients were utilizing the library i.e. 72.34%. The fourth reason for 
utilizing the library i.e. 69.14% clients were in research work and 10.63% in instructing with respect to which 
they were utilizing the library by the Scientists on IMTECH, Chandigarh. In Scientific and Industrial Science i.e. 
IMTECH just 10.63% respondents were emphatically utilizing the library for excitement reason as it were. 
Based on the discoveries, it was recommended that the library ought to be in a situation to make 
arrangements for online access at quicker rates and ought to have more extensive access. The greater part of 
the respondents it was proposed that the cost ought to be charged for creating library items and 
administrations ought to be sensible. The thought process of the library ought not to gain the benefit but 
rather to offer some benefit included and client situated items and administrations on an ostensible expense. 
It was additionally recommended that the clients ought to be associated with the planning of the library and 
data items and administrations. There ought to be a nonstop criticism component (client overviews) to 
become more acquainted with the reactions of the clients. At that point further move ought to be made 
likewise. 
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INTRODUCTION 
In the learning based society and economy of the 21st century, clients' desires and commitment with 

information and data have developed in complexity. Ongoing decades have seen a blast in the amount of 
data being delivered, which thus has made huge open doors for data based organizations. The time has 
desired data to be treated as a special item with products and administrations.  

Libraries and data focuses are confronting a period of uncommon change and test. Later innovative 
improvements are making new types of data, new wellsprings of data and better approaches for giving data 
by passing conventional institutional like libraries. There has been an expanding weight on libraries to 
activate assets and end up confident. Library clients are changing into clients with rising desires, assorted 
needs and needs, and decisions. Presently, the genuine test for library and data experts isn't to deal with the 
gathering, staff and innovation yet to transform these assets into administrations. The idea of 
administrations has likewise changed, from fundamental to esteem included, from staff helped to self-
benefit, from in-house to outreach, from allowed to estimated, from receptive to ace dynamic, and from 
mass customization to individualized administration.  

 As in such a situation curators are finding better approaches for serving clients or clients 
successfully and productively. The standards of promoting have slowly been acknowledged both as pertinent 
and advantageous to the library condition. Promoting gives a chance to see with respect to how they can 
offer compelling and effective administrations to their clients or clients. There have been numerous 
advancements at universal dimension, which have specifically or in a roundabout way contributed for the 
development and improvement of showcasing in library administrations and items in India.  

The Research Libraries in India have been reflected as social and non benefit arranged associations 
giving data to their individuals from quite a while past. Over some stretch of time, because of progress in the 
idea of requests by the clients, libraries have stretched out their capacities to incorporate documentation 
and archive conveyance frameworks (Munshi, 2004). The libraries have likewise been started to make them 
as benefit improving associations giving data items and administrations to clients. 
 
Concept of Marketing 

Premise to the majority of the advertising is the possibility of "responsive association" simply 
portrayed. Given an association that is available to individual proposals from its customers and that is 
adaptable and sufficiently innovative to adjust or its administrations to meet the changing needs and 
requests of these customers, certain inquiries confront the association. Five key advertising ideas identify 
with these inquiries.( Zachert, 1986). 

 Promoting exercises are an unmistakable piece of life today. Numerous individuals work in 
showcasing employments or holding positions with promoting offices. A great many people consider 
promoting exclusively as publicizing or moving. Actually, promoting is considerably more than moving the 
item or administrations. It is balanced association and a trade of significant worth in which the two 
gatherings 'gain something'. Data experts may not understand that they themselves are as of now occupied 
with some showcasing exercises each day. Data experts need to perceive that making and following an 
advertising plan is a priceless apparatus; they ought to figure out how to bridle its capacity to profit the 
corporate library and the venture all in all (Brown, 1997). 
 
Concept of Marketing in Library  

 The historical backdrop of showcasing library started some time before the idea was conceived. 
Samuel Swett Green in his frequently cited discourse at the ALA Conference in 1876 pushed "enhanced 
individual relations among custodians and perusers". One might say that the present showcasing of library 
administrations has its underlying foundations in parts of the USA and Northern Europe, in nations with few 
uneducated people and more cash, libraries, and library schools than whatever remains of the world. This 
unquestionably does not imply that the possibility of libraries connecting with "the regular man" has not 
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possessed curators in different parts of the world. For example, there is the case of the "library 
development" in India toward the start of the twentieth century (Renborg, 1997). 
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